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Direct Marketing Employment
Holds Steady, New Hiring Still
Slow

Direct marketers can expect little change in the employment outlook
for the remainder of 2007, but a slowing trend in new hiring
continues, according to the latest survey by Bernhart Associates,
MarketingCharts reports.

“The numbers are showing little change compared with summer,”
said Jerry Bernhart, president of Bernhart Associates Executive
Search LLC. “At the same time, the new hire percentage continues to
show a slow and steady decline, which began about a year and a half

ago.
According to the most recent survey:

e 60 percent of companies responding said they plan to add to
staff by the end of the year, down slightly from 61 percent
during the summer quarter:

o In April 2006, when the new hire percentage reached
its recent peak, the new hire percentage stood at 72
percent.

o The record high for the index occurred in the fall of
2005, when it reached 80 percent.

e 9 percent plan to reduce staff in the coming three months, up
from 7 percent during the summer.

e 29 percent expect no change in hiring plans during the coming
three months.

e 85 percent of those surveyed said they are having either a
“very difficult” time or a “somewhat difficult” time finding
qualified applicants for open positions.

e Only 15 percent said they are having little or no difficulty.

“While hiring is not at the heated pace it was a couple of years ago,
the supply of qualified applicants remains tight,” said Bernhart.

In some job categories, he said, it's apparently getting tighter:

e Topping the list of skill sets that will be in highest demand is
analytics, resulting in demand for statisticians, database
marketing analysts and circulation analysts.

e Account management, sales and creative were also listed as
areas where needs will be greatest.

A total of 116 companies responded to the random survey, which was
emailed the week of October 1.
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Television tuning during the 2006-2007 TV year (Sept. 18,
2006 to Sept. 23, 2007) remained at the record levels set the

previous year, Nielsen reported: Viewing nearly reached the
record levels of a year ago, and the number of homes with
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PPM Rollout Arbitron’s Top
Priority; Panels Still
Challenging

At Arbitron’s third quarter conference call, CEO Steve Morris
said that the ongoing rollout of the Portable People Meter is
the company’s number one priority.

Morris pointed out that Radio One signed up for the PPM

Page 1 of 3



NY

Senior Account
Executive

Ziff Davis Media/
1UP.com, New York, NY

Senior Managing
Editor (Website)
World Wrestling
Entertainment INC,
Stamford, CT

Find More Jobs

Post a Job

REACH JOB SEEKERS
WHILE THEY WORK

The Job Wink network
reaches thousands of
active marketers each
month as they read news
on MarketingVOX,
MediaBuyerPlanner and
other online marketing
websites. Unlike
traditional job boards, Job
Wink gives you access to
coveted employed
professionals. Start

hiring now.

Inside MBP by Topic
Account Service
Acquisitions/Biz Buzz
Affiliate Marketing
African American
Agencies

Asia

Automotive
Behavioral Marketing
Blogs

Branding
Business-to-Business
Buying

Campaigns of Note
Case Studies

Co-op Marketing
Creative Issues
Defense
Demographics
Directories

Don't Believe the Hype
E-Commerce

Elderly

Email

Entertainment
Europe

Financial

FSls

Healthcare

Industry Events
Integrated/Cross-
Media/Convergence
Latin America

List Marketing

Direct Marketing Employment Holds Steady, New Hiring Still Slow - Media Buyer Planner

digital video recorders (DVRs) more than doubled (via
MarketingCharts).
According to Nielsen:

The total average [...]
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FCC Chair Martin Has New
Media Ownership Rules in the
Works

FCC chairman Kevin Martin is proposing a plan, up for
commission vote on Dec. 18, that could end ban on a single
company owning both a newspaper and TV station in a single
market.

The proposed plan will be watched closely by the Tribune Co.,
which is in the midst of a pending buyout led by [...]
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Tokyo Gets Signs That Smell

NTT Communications is launching a feasibility study of digital
signage that emits an aroma in the hopes of strengthening the
impact of the ads.

The signs, equipped with an aroma-emitting device, could
become a highly effective marketing tool, the company
believes.

In this first stage of the study, the company will operate a
digital sign in front [...]
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service earlier this week, saying that, “It's particularly gratifying
that they appear to be excited about the potential of PPM [...]
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Military Inadvertently
Advertises on Gay Website

Because gays are barred from military service if they are open
about their sexual orientation, visitors to GLEE.com (Gays,
Lesbians & Everyone Else) may have been understandably
confused by the fact that there were thousands of recruiting
ads for the Army, Navy and Air Force on the site.

When informed earlier this week by USA Today [...]
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Department Store Staff Vital
to Customer Satisfaction

The courtesy of sales staff is a key element in customers’
satisfaction in department stores like Macy’s and Kohl’s, and it
gets more important to customers the more upscale the store
is.

That’s according to a new study by consultancy J.D. Power &
Associates, which also found that merchandise and price play
akeyrolein|...]

Aegis Acquires Paris-Based Implicon
Consumer Reports: Toyota Reliability Slips as
Ford’s Improves

Holiday Shopping to Be a Bit Restrained,
Consumers to Spend $923 on Average
Magazine PIB Advertising Revenue Up 5.6
percent Year to Date

Page 2 of 3



Direct Marketing Employment Holds Steady, New Hiring Still Slow - Media Buyer Planner 10/19/2007 03:17 PM

Magazines
Measurement/Analytics
Media Department

Men

New Tech

Newspapers

Online Networks
Opinion

Packaged Goods
Personalization
Pitches/Wins/Losses
Planning

PR

Privacy

Production

Promotions

Real Estate

Regulatory

Remnant Space
Research
Sales/Repping

Search Engine Marketing
Search Engine Optimization
Shenanigans/Humor/Parody
Sign of Doom

Signs of What's to Come
Small Biz
Spam/Spyware/Intrusive
Sponsorships
Syndication/RSS/Atom
Targeting Technologies
Telecom

Text Ads

Trade Rags

Travel

TV Cable

TV Network

TV Spot Market

TV Syndication

TV Upfront

Viral Marketing

Wealthy

Wireless

Women

Youth

REACH JOB SEEKERS
WHILE THEY WORK

The Job Wink network
reaches thousands of
active marketers each
month as they read news
on MarketingVOX,
MediaBuyerPlanner and
other online marketing
websites. Unlike
traditional job boards, Job
Wink gives you access to
coveted employed
professionals. Start

hiring now.

http://www.mediabuyerplanner.com/2007/10/10/direct-marketing-employment-holds-steady-new-hiring-still-slow/ Page 3 of 3



